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PART 1: GENERAL INTRODUCTION ABOUT THE COMPANY 

1. GENERAL OVERVIEW  

- Company name: NET Detergent Joint - Stock Company (hereinafter referred to as the 

“Company” or “NETCO”). 

- Trade name: NET Detergent Joint - Stock Company. 

- Abbreviated name: NETCO. 

- English name: NET Detergent Joint - Stock Company. 

- Stock code: NET. 

- Charter capital: 223,983,740,000 VND. 

- Head office: D4 Road, Loc An – Binh Son Industrial Park, Long Thanh Commune, Dong 

Nai Province, Vietnam. 

- Telephone: 0251.3682102 – 0251.3682103. 

- Fax: 0251.3682106. 

- Email: botgiatnet@netcovn.com.vn. 

- Website: www.netcovn.com.vn. 

- Business Registration Certificate: No. 3600642822, initially registered on July 1, 2003, 

issued by the Business Registration Office (now the Department of Finance) of Dong Nai 

Province, subject to changes from time to time. 

2. THE FORMATION AND DEVELOPMENT PROCES 

- In 1968, NET Detergent Company (formerly known as Vietnam Tan Hoa Pham 

Company) was established. 

- In 1972, the company completed construction and commenced production with a capacity 

of 5,800 tons of products per year. 

- In 1975, after the reunification of Vietnam, Vietnam Tan Hoa Pham Company was 

nationalized by the Vietnamese government and renamed Dong Nai Detergent Factory. It 

operated as a dependent accounting unit under the Southern Detergent Company. 

- In 1990, the factory transitioned from dependent accounting to independent accounting. 

This was also the year when the company underwent a complete personnel restructuring. 

- In 1992, the factory was transformed into NET Detergent Company under the Industrial 

Chemicals and Consumer Chemicals Corporation – Ministry of Heavy Industry. At the 

same time, it acquired Binh Dong Cosmetics Factory and established the NET branch. 

- In 1994, the company invested in technological and technical innovations and adopted a 

new management mechanism in line with actual development trends. For the first time, 

White NET detergent powder was introduced to the Vietnamese market. 

- In 1998, the company inaugurated the NET branch in Hanoi, featuring a detergent tower 

with a production capacity of 10,000 tons of detergent powder per year. 
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- In 2003, the company was officially equitized and renamed NET Detergent Joint Stock 

Company, with a charter capital of 22 billion VND, of which the state retained a 51% 

stake. 

- In 2007, the company increased its charter capital from 22 billion VND to 33 billion 

VND, sourced from profits and the investment fund. 

- In 2009, the company further increased its capital from 33 billion VND to 45 billion 

VND, utilizing profits and the development investment fund. By this time, the production 

capacity of the factory in Bien Hoa 1 Industrial Park (Bien Hoa City, Dong Nai Province) 

had been expanded to 140,000 tons per year. 

- In 2010, the company officially listed its shares on the Hanoi Stock Exchange (HNX), 

affirming its transparency and commitment to capital mobilization. The company adopted 

a sustainable development strategy, focusing on maintaining and expanding export 

markets while strengthening its presence in the domestic market. 

- In 2011, the company increased its charter capital from 45 billion VND to 79.99 billion 

VND, sourced from profits and the development investment fund. 

- In 2014, the company further increased its charter capital to 159.99 billion VND by 

issuing shares to increase equity capital from its owner’s equity. 

- In 2016, the company raised its charter capital to 223.98 billion VND through a share 

issuance to increase equity capital, marking a tenfold growth compared to its initial 

formation. By this time, the production capacity of the Hanoi factory had been expanded 

to 70,000 tons per year. 

- In 2017, the company inaugurated a new, modern factory in Loc An – Binh Son Industrial 

Park, Long Thanh District, Dong Nai Province, featuring maximum automation. This 

marked the beginning of an era of automation linked to increased productivity and quality. 

- From 2018 to the present, the company has maintained a stable charter capital with no 

further changes. 

3. BUSINESS AND PRODUCTION SECTORS 

NO.  NAME OF THE BUSINESS SECTORS  

1 

Manufacturing of cosmetics, soap, detergents, polishing products, and cleaning 

preparations. 

Details: Manufacturing of cosmetics, soap, detergents, polishing products, and 

cleaning preparations. 

2 Manufacturing of other chemical products not elsewhere classified. 

3 

Wholesale of other household goods. 

Details: Wholesale of perfumes, cosmetics, soap, detergents, polishing 

products, and cleaning preparations. 

4 

Other specialized wholesale not elsewhere classified. 

Details: Wholesale of materials and chemicals for the detergent industry 

(excluding highly toxic chemicals). 
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5 
Road freight transport. 

(Only operates when meeting the legal requirements as prescribed by law). 

6 
Real estate business, land use rights of owners, users, or lessees. 

Details: Leasing of warehouses, factories, and offices. 

7 
Agency, brokerage, and auction of goods. 

Details: Sales agency for goods. 

 

4. DISTRIBUTION SYSTEM OF GOODS 

- For the domestic market, the company maintains NETCO's existing traditional GT 

(General Trade) channel from the South Central region to the Southern region. From the 

North Central region onward, distribution is integrated with the Masan Consumer 

Corporation (hereinafter referred to as the “Masan Group”) for both GT and MT (Modern 

Trade) channels. The company continues to maintain its Horeca (Hotels, Restaurants, 

Cafés) sales channel for customers in Ho Chi Minh City and neighboring provinces. 

- For the export market, NETCO exports its products internationally through OEM 

(Original Equipment Manufacturing) partnerships with major clients and also exports 

under the NET brand to highly demanding markets, including Australia, New Zealand, 

Cambodia, UAE, Afghanistan, Philippines.,...etc. 

5. BUSINESS PRODUCTION OPERATING AREA 

No.  Names of factories/production 

facilities/business service branches 

Address Province/ 

City 

1 NET Detergent Joint - Stock Company 

(Head Office) 

D4 Road, Loc An – Binh 

Son Industrial Park, Long 

Thanh  Commune 

Dong Nai 

2 NET Detergent Joint - Stock Company 

Branch in Bien Hoa City, Dong Nai 

Province (Branch) 

No. 8 Road, Bien Hoa I 

Industrial Park, Tran Bien 

Ward 

Dong Nai 

3 NET Detergent Joint Stock Company 

Branch in Ho Chi Minh City (Branch) 

617-629 Ben Binh Dong, 

Phu Dinh Ward 

Ho Chi Minh 

City 

4 NET Detergent Joint Stock Company 

Branch (Branch) 

KM No. 1, Phan Trong Tue 

Street, Tam Hiep Commune 

Ha Noi City 
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6. NOTABLE AWARDS 

With continuous efforts in improving product quality and services, NETCO has achieved 

various awards and certifications.:  

a) System Certifications: 

- BRC Certification – Global Standard of the British Retail Consortium for consumer 

products: Personal Care and Household product lines. 

- ISO 9001:2015 Certification – Quality Management System. 

- ISO 22716:2007 Certification – Good Manufacturing Practices (GMP) for Cosmetics. 

- ISO 14001:2015 Certification – Environmental Management System. 

- ISO 45001:2018 Certification – Occupational Health and Safety Management System. 

- ISO 50001:2018 Certification – Energy Management System. 

- ISO 14064-1:2018 Certification for Greenhouse Gas Quantification and Verification 

Management System. 

- SMETA Certification for Social Compliance 

b) Awards: 

- Certificate of Green - Clean - Beautiful Workplace and Occupational Safety, awarded by 

the Dong Nai Provincial Labor Federation. 

- Third-class Labor Medal (1995) and Second-class Labor Medal (2007), awarded by the 

President of the Socialist Republic of Vietnam. 

- Flag of Outstanding Unit in the Emulation Movement, awarded by the Government and 

the Ministry of Industry and Trade. 

- Outstanding Taxpayer Recognition (2007), awarded by the Dong Nai Provincial Tax 

Department. 

- Excellent Product & Service Award (2008), selected by Business and Integration 

Magazine. 

- Top 100 Leading Brands in Vietnam (2008, 2009), selected by Vietnam Brand Magazine. 

- Top 100 Reputable Brands and Labels (2013), voted by readers of Business and 

Investment Magazine and consumers. 

- Top 100 Best Products for Families and Children (2019, 2020, 2021), selected by Labor 

and Social Newspaper. 

- Top 329 Publicly Listed Companies Meeting CBTT Standards (2020), selected by the 

Vietnam Association of Financial Executives (VAFE), Vietstock, and Finance & Life e-

Magazine. 

- Ranked in PROFIT500 - Top 500 Most Profitable Enterprises in Vietnam (2022), 

published by Vietnam Report JSC in collaboration with VietnamNet, based on 

independent research and evaluation. 
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- 17 consecutive years (2008-2025) awarded “Vietnam High-Quality Goods,” voted by 

consumers. 

7. MAIN PRODUCT CATEGORIES OF THE COMPANY 

NET Detergent Joint Stock Company provides main products under the NET brand and 

outsourced products as follows: 

Product lines of detergent powder, liquid detergent, and fabric softener 
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Dishwashing liquid product line 

 
 

 

 

Floor cleaner product line 

---------------------------------------------------------------------------------------------------------- 

 

 

 

 

 

 

 

 

 

 

 

The market for these product categories is divided into three groups: 

- Group of products consumed in the domestic market: 

In the domestic market, NETCO has chosen its own path to reach consumers with the integrity of 

a genuine manufacturer, always upholding “CREDIBILITY” through “QUALITY & PRICE.” As 

a result, compared to products from other companies, NETCO’s products have consistently 

gained acceptance and trust from a large number of consumers. 

- Group of export products: 

NET supplies a large quantity of detergent powder and dishwashing liquid for export markets 

such as Australia, New Zealand, Cambodia, UAE, Afghanistan, Gabon, Philippines, ...etc 

- Group of outsourced products for both domestic and export markets: 
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Thanks to a strong foundation in infrastructure, technology, and advanced manufacturing, 

NETCO has become a strategic partner of Unilever Asia; a partner of customers in New Zealand; 

and a partner of Masan Consumer Corporation, producing outsourced products under the brands 

Joins, Homey, Chante, and Sopa.  

8. ORGANIZATIONAL STRUCTURE 

The company operates under the following structure: General Meeting of Shareholders; Board of 

Directors (including the Audit Committee); and Chief Executive Officer (CEO).  

- The General Meeting of Shareholders consists of all shareholders with voting rights and is 

the highest decision-making body of the Company. The General Meeting of Shareholders 

elects the Board of Directors, which is the highest management body. The Board of 

Directors appoints the Chief Executive Officer (CEO), Deputy CEOs, and Chief 

Accountant to directly manage the Company. The Company has a well-structured system 

of specialized departments and a manufacturing plant that meets its current and future 

business and production needs. 

- The Board of Directors makes all important decisions related to the Company that do not 

fall under the authority of the General Meeting of Shareholders. It is responsible for 

supervising and directing the CEO and other management personnel in the daily business 

operations of the Company. Currently, the Company’s Board of Directors consists of 

seven members, operating on a five-year term. The current term of the Board of Directors 

runs from 2021 to 2026. 

- The Chairman of the Board of Directors and the CEO are both the legal representatives of 

the Company. 

9. SUBSIDIARIES, AFFILIATES, AND OTHER INVESTMENTS 

- Subsidiaries: None 

- Affiliates: None. 

- Other investments: The company has another investment in Can Tho Fruits and 

Vegetables Joint Stock Company, equivalent to 10.1% of its charter capital. However, this 

company has ceased operations. 

10. DEVELOPMENT ORIENTATION 

- Core values: "Integrity – Respect – Cooperation” 

- Company's operational objectives: 

The company's operational objective is to continuously enhance the benefits of shareholders 

and employees, aiming to become a leading detergent manufacturer in Vietnam and Asia. The 

company is committed to sustainable development by applying advanced science, technology, 

and automation in the production process; ensuring the best working environment for 

employees; and actively integrating into the global economy.  

- Medium- and Long-Term Development Strategy: 

NETCO believes that its strategic direction will serve as a guiding principle, ensuring the 

realization of its objectives in a sustainable manner while delivering added value to 
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shareholders, investors, customers, and partners. Specifically, the company has outlined the 

following medium- and long-term strategies: 

▪ Continue positioning the NET brand, building a product image with good quality and 

reasonable prices, expanding the distribution system in the domestic market, and 

further reaching out to the global market. Gradually transform the brand’s appearance 

and enhance its image value to better serve and meet the needs of Vietnamese 

consumers. 

▪ Analyze market conditions, propose and implement appropriate plans and policies 

aligned with NETCO’s business model to minimize risks affecting the company’s 

development. 

▪ Research customer needs, product designs, and superior quality while diversifying 

customer segments to serve and target both domestic and export markets. Focus on 

existing NET-branded product users and potential customers. 

▪ Emphasize production technology, improve manufacturing systems towards 

automation, reduce labor intensity, increase productivity, and gradually position 

NETCO as a key player in the detergent supply chain, not only in Vietnam but also at 

the regional level. 

 

▪ Develop human resource management, creating a working environment where 

employees can maximize their potential and contribute to the company’s overall 

success. 

▪ Grow the company based on a sustainable development foundation, alongside social 

responsibility, by creating valuable products for people, improving workers' quality of 

life, complying with environmental protection standards, and acting for the benefit of 

the community. 

11. RISK FACTORS 

a) Exchange rate risks 

- Since the company's raw materials are primarily imported from China and European 

countries, and its products are distributed in various countries such as Australia, New 

Zealand, Cambodia, UAE, Afghanistan, Gabon, Philippines, etc., NETCO’s business 

operations are subject to pressure from fluctuations in the international financial market. 

- Exchange rate risk is a type of risk where businesses are always in a passive position and 

have limited ability to respond. Recently, exchange rates have fluctuated significantly and 

become difficult to predict due to global economic and political uncertainties (economic 

inflation, political conflicts, etc.). NETCO's export activities do not necessarily benefit 

from exchange rate increases, as the company also relies on importing raw materials from 

abroad. The State Bank has adjusted its monetary policies to maintain exchange rate 

stability, the company still faces difficulties in collecting payments, which could lead to 

financial imbalances if not properly managed. 

- To mitigate this risk, NETCO's management closely monitors exchange rate fluctuations, 

carefully calculates payment deadlines for raw material import contracts, and balances 

cash flow and foreign currency planning. At the same time, the company proactively 

tracks global currency trends to adjust its policies and business plans accordingly.  
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b) Risks of raw material price  

- The main raw material used in NETCO’s detergent production is LAS, which is derived 

from petroleum-based products (paraffin). Therefore, fluctuations in the global socio-

economic landscape directly impact the company’s raw material costs. In 2024, the sharp 

increase in the price of this material affected the company’s profit margins. 

- To mitigate raw material risks, NETCO has sourced high-quality materials from various 

suppliers to reduce dependency on a single provider and ensure supply stability in times of 

market volatility. Additionally, the company’s management has engaged in import-export 

cargo insurance contracts to prevent unexpected financial losses. 

c) Competition risks 

- In recent years, the competition in the detergent and cleaning products market has 

remained intense. Domestic brands, which have yet to establish a solid foothold, must 

compete not only with one another but also with international brands that possess strong 

financial capabilities, extensive experience in multinational markets, and aggressive 

advertising and promotional strategies. This creates significant challenges for local 

businesses. 

- To enhance its competitiveness, NETCO is gradually solidifying its market position with a 

distinct strategy. The company continuously seeks high-quality raw materials at lower 

costs to differentiate itself and improve sales efficiency. Simultaneously, NETCO 

conducts market research, strengthens brand positioning through marketing efforts, and 

fully leverages Masan Group’s distribution ecosystem to expand its market reach and 

connect with diverse customer segments. 

d) Change risks of consumer behavior  

- Consumer preferences for detergent powder, liquid detergent and cleaning products in 

Vietnam vary by region and are influenced by multiple factors, including product quality, 

packaging design, fragrance, advertising, promotions and user experience. Consumers 

tend to switch to other brands if they perceive superior advantages. Therefore, if the 

Company does not continuously innovate, improve its products and strengthen brand 

recognition, its products may gradually lose competitiveness and risk being overlooked by 

consumers. 

- In addition, current consumption trends are shifting toward liquid cleaning products over 

traditional detergent powder, which has had a certain impact on the Company’s production 

structure and product development orientation in recent years. 

e) Legal risks 

- NETCO is obligated to fully and strictly comply with legal regulations such as the Law on 

Enterprises, the Securities Law, the Accounting & Tax Law, the Chemicals Law, the 

Commercial Law, the Environmental Protection Law, the Fire Prevention, Fighting and 

Rescue Law, etc., throughout its production and business operations. The frequent 

issuance of new regulations, as well as amendments and supplements—particularly in 

2025 when numerous new legal documents were issued and took immediate effect—has 

posed significant challenges for the Company in adapting to such changesd. 
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- Accordingly, the Company continuously monitors and updates legal developments in 

order to promptly adjust its internal regulations and relevant processes, ensuring that its 

production and business activities are conducted in compliance with applicable laws and 

in an effective manner. 

f) Force Majeure risks 

- Other risks such as natural disasters, wars, and fires are considered force majeure events. 

If they occur, they can cause significant damage to human lives, assets, and the company’s 

production and business activities. 

- To minimize potential losses, the company has implemented various measures, including 

purchasing insurance for employees, property, and factories; installing fire alarm and 

firefighting systems; conducting fire prevention and safety training for staff; and 

implementing other security and safety measures. 
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PART 2: REPORT ON PRODUCTION AND BUSINESS ACTIVITIES FOR 2025 

1. BUSINESS PRODUCTION SITUATION IN 2025 

- NETCO achieved net revenue of 1,619 billion VND, equivalent to 91% of the approved 

low-target plan for 2025 and a 2% decrease compared to 2024.  

- Net profit after tax reached 159 billion VND, equivalent to 99% of the approved low-

target plan for 2025 and a 23% decrease compared to 2024.   

Other financial ratios (Unit: Million VND): 

Fluctuations in Net Revenue: 

Net Revenue Structure from Sales and Services (Unit: Million VND) 

 

The Company's net revenue in 2025 reached VND 1.619 trillion, down 2% compared to 

2024. Of this, sales revenue accounted for 99.7%. Net revenue decreased mainly due to the 

lower growth rate of the liquid detergent segment compared to the decline in the detergent 

powder and dishwashing liquid segments, as well as higher input material costs during the 

year. 

 

 

 

No. Net revenue  2025  2024  
% increase/ 

decrease 

1 Net revenue  1,619,209  1,652,662  -2% 

2 Profit from business activities 202,110  257,907  -22% 

3 Other profit  -2,015 399  -605% 

4 Profit Before Tax (PBT) 200,095  258,306  -23% 

5 Net Profit After Tax (NPAT) 158,683  206,624  -23% 

6 
Basic Earnings per Share 

(VND/share) 
7,085  9,225  -23% 

Targets  
2025 2024 

Values  Dentity  Values  Density  

Sales revenue  1,613,969  99.68% 1,644,578 99.51% 

Service revenue  2,560  0.16% 4,842 0.29% 

Other revenue   2,680  0.17% 3,242 0.20% 

Total  1,619,209  100% 1,652,662 100% 
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Revenue structure by market (Unit: Million VND) 

Analysis of net revenue by market shows that the domestic market remains the primary 

contributor, accounting for 89.16%, while export markets account for 10.84%. Compared to 

2024, domestic revenue decreased slightly by 0.99%, equivalent to a decline of 

approximately VND 14 billion; export revenue decreased by 21.33%, equivalent to a 

decline of approximately VND 48 billion. 

Cost fluctuations (Unit: Million VND) 

No.  Targets  2025 2024 % 

2025/2024 

1 Cost of Goods Sold (COGS)  1,253,135  1,225,768 2% 

2 Financial Expenses  10,582  11,864 -11% 

3 Selling Expenses  149,052  142,764 4% 

4 
General and Administrative 

Expenses 
 29,392  32,400 -9% 

5 Other Expenses  2,086  6 34,667% 

Total  1,444,247 1,412,803 2% 

In 2025, expenses increased by 2%: 

• Cost of Goods Sold (COGS)  increased despite the decline in sales, mainly due to 

higher input material costs. 

• Financial expenses decreased, primarily due to fluctuations in interest expenses. 

• Selling expenses increased due to higher spending on sales support activities and 

distribution-related costs. 

• General and administrative expenses decreased, mainly as a result of effective 

control over operating costs. 

 

Fluctuations in Profit After Corporate Income Tax 

Profit after corporate income tax in 2025 reached 159 billion VND, representing a decrease 

of 23% compared to the actual results in 2024 and a decrease of 23% compared to the 

lower-end plan, mainly due to the following factors: 

• Profit from operating activities before corporate income tax decreased by 25%, 

mainly due to the following factors: net revenue declined by 2% compared to the 

Targets  
2025 2024 

Value Density  Value Density 

Domestic revenue  1,443,634                                                           89.16% 1,429,472 86.50% 

Export revenue  175,575                                                                          10.84% 223,190 13.50% 

Total  1,619,209                                                                      100% 1,652,662 100% 
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previous year, as the growth of the liquid detergent segment was lower than the 

decline of the detergent powder and dishwashing liquid segments; and input material 

costs increased during the year. 

• Net financial income increased by 134% compared to the previous year, mainly due 

to effective cash flow optimization for investment activities. 

 

2. ORGANIZATION AND PERSONNEL 

2.1 EXECUTIVE BOARD: 

a) Members and composition of the Executive Board: 

No.  Members  Position  
Ownership Share 

Percentage (*) 

1 
Mr. Mai Duc Lam (since 

March 01, 2024) 
Chief Executive Officer (CEO) 0% 

2 Mr. Pham Quoc Cuong Deputy general Director  0% 

3 Mr. Nguyen Thanh Luan Chief Accoutant  0% 

 

b) Titles held by the members of the Board of Directors at other companies: 

1. Mr. Mai Duc Lam:  

 Date of Birth: March 23, 1974 

 Academic Qualification: Master of Business Administration (MBA), Bachelor's degree in 

Chemistry 

 Position at the Company: CEO   

 Current Positions held in other organizations: None. 

2. Mr. Pham Quoc Cuong 

 Date of Birth: January 10, 1971 

 Academic Qualification: Bachelor's degree in Chemistry 

 Current Position at the Company: Deputy CEO 

 Current Positions held in other organizations: None. 

3. Mr. Nguyen Thanh Luan 

 Date of Birth: January 1, 1985 

 Academic Qualification: Bachelor's degree in Economics 

 Current Position at the Company: Chief Accountant 

 Current Positions held in other organizations: Member of the Board of Directors and 

Chairman of the Audit Committee at Vĩnh Hảo Mineral Water Joint Stock Company; Chief 

Accountant at Masan HG 2 Company Limited; Chief Accountant at Masan Long An 

Company Limited; Chief Accountant at Nam Ngư Phú Quốc One-Member Company Limited;  

2.2 LABOR FORCE 

a) Number of employees: As of December 31, 2025, the total number of employees at the 

company is 261 people. 
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b) Human Resources and Benefits Policy 

 Working Environment 

- The successes that NETCO has achieved today are built by its most valuable asset: a 

skilled, passionate, and dedicated workforce that has remained committed to the company 

even through challenging times. 

- The company always focuses on building a corporate culture and creating a dynamic, fair 

work environment that fosters success. It is a place where every employee has the 

opportunity to work, learn, and develop their career. The company is steadfast in its goal 

of maintaining a professional work environment that encourages creativity, allows 

employees to showcase their abilities and skills, and fosters cooperation towards the 

company’s overall growth, as well as the personal development of each individual. 

 Employee policy 

- Human resources are always a key focus for development and are considered a crucial 

factor in driving the success of NETCO. Due to the nature of the business, which 

significantly impacts human health, the company places great importance on employee 

health care. 

- The company is committed to providing employment opportunities and optimizing its 

workforce management to ensure that employees have the conditions to develop and 

advance in their careers. 

- All employees are treated equally and are protected from any form of discrimination in 

employment or profession. 

- The company is committed to not using child labor or forced labor in any form. 

- Human resources policies are essential in retaining employees, especially in today’s 

competitive labor market. Therefore, the company is continuously focused on improving 

its salary, bonus, training, and development policies to provide every employee with the 

opportunity to showcase and develop their personal abilities. 

 Salary and bonus policy 

- NETCO's salary and bonus policy is competitive, based on market salary surveys. The 

company always complies with labor laws regarding salary regulations and its 

commitments to employees. 

- Salary management is strictly conducted in accordance with labor law regulations, with 

full adherence to the salary regime and commitments made to employees. Employees 

benefit from clear income and bonus policies. The bonus policy is implemented based on a 

comprehensive performance evaluation system to assess job execution. 

 Welfare policy 

- The company always prioritizes the material and spiritual well-being of its employees, 

fostering stronger connections and increasing employee satisfaction. The labor benefits 

policy is continuously improved with the goal of creating a supportive environment that 

ensures employees feel secure, committed, and engaged in the long term, while 



17 
 

maintaining the company’s corporate culture. Specifically, insurance policies such as 

social insurance, health insurance, health care insurance, and accident insurance are fully 

implemented. Employees are also provided with regular health check-ups as required by 

law to create a dynamic and safe working environment. 

- Additionally, the company organizes activities that enhance the spiritual life of employees. 

Regular cultural, artistic, and sports events are held not only to improve knowledge about 

culture, economics, and socio-political issues but also to build a united and cohesive 

workforce, contributing to NETCO's unique identity. 

 Recruitment policy 

- The company places particular emphasis on attracting talented individuals who 

demonstrate competence, responsibility, discipline, enthusiasm, diligence, and a 

willingness to listen and collaborate. Recruitment is based on assessing capabilities, 

experience, and skills that match the specific requirements of each position. Each role or 

job title has its own criteria and standards for recruitment, along with a clear job 

description, and the recruitment process is conducted according to the company’s 

established procedures. In recent years, the company has implemented a recruitment 

policy aimed at hiring young engineers to develop a strong, capable workforce for future 

succession. 

- Furthermore, NETCO values and respects diversity, striving to create a fair environment 

that does not discriminate based on gender, religion, nationality, or other factors. Career 

advancement opportunities are always equitable for all employees, based on a clear career 

development path and defined standards. 

 Training policy 

- The training policy and activities are centered around the learner, with efforts to 

encourage proactive, long-term learning and spread progress throughout the organization, 

to the community, and to NETCO's customers. The training programs and activities are 

not only designed to help employees enhance their current job skills but also to equip them 

with the tools necessary for their future career development. 

- Every year, the company creates opportunities for employees to improve their professional 

competence, job-related skills, soft skills, and overall job performance, contributing to the 

more efficient use of the company’s workforce. These training sessions, beyond the goal 

of sharing knowledge and skills, also foster team bonding and encourage collaboration 

among employees within the company. 

 Labor safety policy:  

- When working at the company, employees are provided with all necessary protective 

equipment, safety measures, and a clean and safe working environment. The company 

regularly conducts training on labor safety behavior for employees, both when they first 

join the company and throughout their employment. 

- In 2025, the company’s Safety-Health-Environment (SHE) department organized labor 

safety training for all employees working at the company. Specific training sessions 
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included: safety practices for using pressure equipment and boilers, safety for operating 

lifting equipment, electrical safety, workplace hygiene and safety, and chemical safety 

training,… 

3. STATUS OF INVESTMENT, PROJECT IMPLEMENTATION 

In 2025, significant investment projects were undertaken, primarily related to renovation 

and repair activities. 

4. FINANCIAL STATUS 

Key financial ratios: 

No.  Targets  

2025 

 (million 

VND) 

2024 

 (million  

VND) 

% 

increase/ 

decrease 

1 Total assets   1,076,117  986,305  9% 

2 Net revenue   1,619,209  1.652,662  -2% 

3 Profit from business operations  202,110  257,907  -22% 

4 Other operating income -2,015 399  -605% 

5 Profit Before Tax (PBT)  200,095  258,306  -23% 

6 Net Profit .  158,683  206,624  -23% 

 

Targets  Unit  2025 2024 % 

increase/ 

decrease 

Liquidity ratios     

Current ratio times 1.53  1.57 -2% 

Quick ratio times 1.19  1.07 11% 

Ratios of capital structure     

Debt to total assets ratio % 50% 46% 4% 

Debt to equity ratio % 99% 86% 13% 

Ratios of operational efficiency     

Inventory turnover turn 6.08                                          6.08 0% 

Net revenue/total assets times 1.57                                           1.76 -11% 

Profitability ratios     

Return on Sales (ROS) % 10% 13% -3% 

Return on Equity (ROE) % 30% 43% -13% 

Return on Assets (ROA) % 15% 22% -7% 

Operating profit margin % 12% 16% -4% 
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5. SHAREHOLDER STRUCTURE: 

Total issued shares:  

- Number of outstanding shares: 22,398,374 shares 

- Number of treasury shares: 0 shares 

- Type of shares: Common stock 

- Par value per share: VND 10,000 per share 

 

Shareholder structure: 

 

No.  Members of shareholder  

Number 

of 

sharehol

ders 

Share 

ownership 

(*) 

Percentage 

1 Domestic shareholders 830 22,207,930 99.15% 

 
Major shareholder: Masan HPC 

Company Limited 
1 11,703,630 52.25% 

 
Major shareholder: Vietnam 

National Chemical Group 
1 8,064,498 36% 

2 Foreign shareholders 42 190,444 0.85% 

 Major shareholder: None - -  

 Total  872 22,398,374 100% 

 

(*)According to the shareholder list dated October 02, 2025. 

 

6. CHANGES IN OWNERS' EQUITY:  

In 2025, there were no changes in owners' equity. 

7. REPORT ON ENVIRONMENTAL AND SOCIAL IMPACTS 

The production and trading of detergents is an operational area that requires the operation of 

multiple production lines with a large demand for energy consumption, demanding strict 

compliance with standards on emissions, wastewater, and waste discharged into the 

environment. Aware of this, NETCO is always committed to fully and properly complying 

with all key aspects of environmental regulations in Vietnam, continuously improving energy-

saving and efficient solutions, minimizing the impact on the environment during production 

and business operations.  

a) Reduction measures of greenhouse gas emissions: 

- Greenhouse gas emission factors (direct and indirect, including CO₂, CH₄, N₂O): direct 

emissions amounted to 1,607 tons of CO₂, while indirect emissions totaled 2,421 tons of 

CO₂ from electricity and partially Scope 3. In 2025, the Company obtained certification 

for its greenhouse gas inventory and verification management system in accordance with 

ISO 14064-1:2018, thereby affirming its efforts in controlling, measuring and managing 
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greenhouse gas emissions in a transparent and systematic manner, in line with its 

sustainable development orientation. 

- Using energy-saving and efficient sources. The Company always prioritizes energy-saving 

use, ensuring it remains within the limits set by the General Director. Each production line 

is regularly monitored and statistics on energy usage are compiled to detect and adjust 

inappropriate usage promptly. 

- Maintaining the density of green plant coverage at the Company's factories according to 

regulations. Regularly caring for and replanting greenery to create a cool atmosphere 

within the factory premises and prevent dust from spreading to the surrounding 

environment. 

- Strictly control and monitor emissions generated from the Company’s production 

activities to ensure compliance with statutory standards. 

- Using machinery and equipment with modern technology to minimize emissions during 

production. 

- Arranging machinery and equipment reasonably and regularly maintaining equipment to 

avoid overloading, which affects the environment. 

- Workshops, production areas, and internal roads are regularly cleaned and swept. 

- Installing industrial fans and ventilation fans in the production area to create ventilation in 

the workshops. 

- Vehicles entering and exiting the Company must reduce speed and park in designated 

locations. When unloading goods, drivers are required to turn off the engine and only start 

the engine to leave the area after unloading materials.. 

b) Materials management: 

- The total cost of purchasing raw materials used for production and packaging of products 

in 2025 was 1,182 billion VND. 

- Raw materials used for production meet the Company's standards. All raw materials are 

quality-checked by the Company's Quality Management Department before being put into 

production. During the production process, raw materials are checked and cross-

referenced between production and supply departments through daily and weekly reports 

such as raw material import-export-inventory reports, consumption compared to norms, 

and production raw material - finished product balance to ensure economical use and 

prevent losses. 

c) Electricity and water consumption 

- Total electricity consumption in 2025: 1,395,420  Kwh, supplied by: VRG Long Thanh 

Investment and Development JSC. 

- Total water consumption in 2025: 73,306 m3, supplied by: VRG Long Thanh Investment 

and Development JSC. 

- The Company always emphasizes and requires all staff and employees to implement 

electricity and water saving policies in daily life and production. A significant portion of 
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the water used in the production of liquid detergent product groups (dishwashing liquid, 

floor cleaner, fabric softener) is retained and recycled to become one of the raw materials 

of the product, helping the Company increase water recovery rates in various areas, save 

on input water purchase costs, and reduce wastewater treatment costs.  

d) Compliance with laws on environmental protection: 

- In addition to enhancing production and business capacity, the Company always pays 

attention to environmental protection to move towards a business that produces 

environmentally friendly products. Accordingly, the Company has a specialized 

environmental department with high professional qualifications. All employees are 

disseminated and guided on how to classify waste at the source in production and office 

activities, as well as environmental sanitation regulations. 

- The Company fully implements environmental impact assessments. Throughout the 

factory's operation, wastewater and air emissions are monitored in accordance with 

regulations, and all wastewater and air emission indicators meet the standards. 

- Wastewater is always treated to meet acceptance standards before being connected to the 

centralized wastewater treatment system of Loc An - Binh Son Industrial Park. 

- Air emissions are treated to meet acceptance standards before being released into the 

environment. 

- Common industrial solid waste, hazardous waste, scrap materials, etc., generated in the 

Company are classified, collected, and transferred for treatment in accordance with the 

law. 

- To ensure a standard working environment to protect employees' health, the Company 

strengthens the application of technical measures to ventilate workshops, equips residual 

current devices, improves safe pedestrian walkway layouts for employees, and installs 

safety belt hooks when working at heights. At the same time, it periodically measures 

working environment parameters as required by law. 

e) Assessment of corporate responsibility towards local communities 

- Contributes to creating jobs for the local labor force. 

- The company operates well, paying the state budget fully. 

- The company does not adversely affect the surrounding community by its production and 

business operations. There are no complaints or lawsuits from surrounding residents 

regarding noise, odor, wastewater, etc., affecting the residential environment. 

- Our factories all conduct environmental impact assessments and commit to environmental 

protection before going into operation. Throughout the operation, the factories monitor 

wastewater, air emissions, etc., in accordance with regulations, and all wastewater and air 

emission indicators meet the standards. 

- During the year, the Company actively participated in community support activities, 

including providing assistance and gifts to underprivileged households during the Lunar 

New Year and contributing to fundraising initiatives organized by local authorities, as well 
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as joining environmental protection programs launched by local authorities in Long Thanh 

Commune. 
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PART 3: CEO’S REPORT 

1. REVIEW OF PRODUCTION AND BUSINESS ACTIVITIES IN 2025: 

- As predicted in previous years, the Home & Personal Care (HPC) industry is one of the 

attractive business sectors in Vietnam and is projected to continuously grow in the coming 

years, becoming a fiercely competitive playing field for domestic and foreign enterprises 

with strong financial potential and market positions. 2025 has clearly shown this. This 

contributes to reducing the Company's revenue, especially export revenue. 

- In addition, the Vietnamese economy is gradually recovering but not strongly enough, and 

the global economy remains unstable, causing production material prices (main raw 

materials, packaging) to increase abnormally, which has contributed to difficulties for the 

Company's production and business operations in the past year. 

- At the end of 2025, NETCO Joint Stock Company achieved a net revenue of 1,619 billion 

VND, equivalent to 91% of the 2025 (low) plan and a 2% decrease compared to 2024. 

However, with many efforts from the frontline sales team, new product launch programs 

from marketing, and efforts to optimize and reduce costs from the supply chain, the 

Company has completed an important business target, which is profit. Specifically, the 

Company's net profit after tax reached 159 billion VND, equivalent to 99.4% of the 2025 

(low) plan and 23% lower than the 2024 business results. 

  Unit  Implementation 

2025 

Implementation 

 2024 

Fluctuation  

Value              % 

Net revenue  Billion dong  1,619   1,653   -34 -2.1% 

Profit After Tax  Billion dong  159   207   -48 -23.2% 

            
Unit Implementation 

2025 

Plan 2025 (*) Implementation 

vs plan  
   Value % 

Net revenue  Billion dong  1,619   1,780   -161 91.0% 

Profit After Tax  Billion dong  159  160  -1 99.4% 

(*)Low-end 2025 business plan 

 

Some highlights of business activities in 2025: 

- The Company maintains international management system certifications on quality, 

environment, safety and energy, and has been implementing greenhouse gas management 

in accordance with the international standard ISO 14064-1:2018. 

- Implemented projects: 

 Labor productivity in liquid detergent production increased by 16% through end-of-

line automation projects, including automated palletizing; the average filling machine 

speed increased by 20%, resulting in cost savings of VND 2.86 billion. 

 The Company continued to expand initiatives to reduce PE film usage in production 

and completed the conversion of 100% of forklifts from diesel to electric, resulting in 

savings of VND 1.02 billion and a reduction of 97 tons of CO₂ emissions. 
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 Liquid detergent production capacity increased to 130% of the initial capacity. 

 70% of manual detergent powder packaging activities were converted to automated 

processes, resulting in cost savings of VND 582 million. 

 

2. BUSINESS OBJECTIVES FOR 2026 

- The year 2026 is assessed to be much more challenging, therefore, the Executive Board 

needs to carefully consider and will propose the 2026 targets at the upcoming 2026 

Annual General Meeting of Shareholders.  

3. BUSINESS STRATEGY AND PLAN FOR 2026: 

- Continues to pursue its orientation of becoming a major regional manufacturer, 

participating in the global Homecare supply chain, with a strong focus on digitalization 

and automation initiativesContinue to orient ourselves as a major manufacturer in the 

region, participating in the global Homecare supply chain. 

- Continues to strive to apply green production solutions across its entire manufacturing 

system to support sustainable development, aligning production and business activities 

with environmental protection and community safety, with a commitment to reduce CO₂ 

emissions by 2% compared to 2025, equivalent to 80.6 tons. 

- Maximize the strength of the distribution channels from MASAN and NETCO to bring 

NET-branded products and OEM brands such as HOMEY, CHANTE, and SOPA into the 

cosmetics market to reach consumers widely and effectively. 

- Continue to build the NET brand, focusing on creative new product development, 

applying advanced techniques and technologies to enhance product quality, and expanding 

product lines to "Daily, we take care of the material and spiritual life of Vietnamese 

people”. 
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PART 4: REPORT OF THE BOARD OF DIRECTORS 

1. REPORT ON BUSINESS OPERATIONS IN 2025: 

- In 2025, Board of Directors gradually directed and implemented the production and 

business plan, focusing on resolving key issues to help the Executive Board organize and 

complete the set plan targets.  

- Key achievements: 

 In terms of net revenue: reached 1,619 billion VND, equivalent to 91% of the 

approved 2025 plan (low-end) and a 2% decrease compared to the 2024 performance. 

 In terms of profit after tax: reached 159 billion VND, achieving 99% of the approved 

2025 plan (low-end) and a 23% decrease compared to the 2024 performance. 

  Unit  2025 2024 
Comparison of 

2025/2024 

Charter capital 
Billion 

dong 
224 224 - 100% 

Owner's equity 
Billion 

dong 
 542  529 13 102% 

Total assets 
Billion 

dong 
 1,076  986 90 109% 

Net revenue 
Billion 

dong 
1.619 1,653 -33 98% 

Profit from business 

operations 

Billion 

dong 
202 258 -56 78% 

Profit before tax (PBT) 
Billion 

dong 
200 258 -58 77% 

Profit After Tax (PAT) 

attributable to the 

company's shareholders 

Billion 

dong 
159 207 -48 77% 

Basic earnings per share dong/share 7,085 9,225 -2140 77% 

- Production and business activities are stable, and employee employment is ensured. 

- Over the past year, the Company has consistently complied fully with labor safety, 

chemical use, fire prevention, environmental, and other legal regulations, without any 

significant violations. 

2. REPORT ON THE PERFORMANCE OF THE BOARD OF DIRECTORS' 

FUNCTIONS AND DUTIES: 

- Based on the targets approved by the 2025 Annual General Meeting of Shareholders and 

pursuant to the Company's Charter and the Board of Directors' Operating Regulations, the 

Board of Directors has conducted oversight of the Executive Board; corporate governance; 

production, business, and investment strategies, etc., in a careful, serious, and decisive 

manner, complying with legal regulations and the Company's internal regulations. All 

members have a high sense of responsibility, fulfilling their roles and responsibilities to 

help the Board of Directors effectively implement its role in guiding the Company's 

development. 
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- The Board of Directors has also formulated business policies and strategies that closely 

align with market fluctuations, responding quickly and promptly to effectively address 

issues, bringing about overall operational efficiency for the Company and enhancing 

NETCO Joint Stock Company's position in the industry. 

- During the year, the Company’s Board of Directors held regular quarterly meetings and 

also obtained written opinions from its members. 100% of the meetings were conducted in 

full compliance with prescribed procedures, with the full and active participation, 

contributions and approval by all members of the Board of Directors. 

- The Board of Directors issued a total of 11 Resolutions and Decisions to approve the 

following matters: 

▪ Approval of the record date for determining shareholders eligible to attend the 2025 

Annual General Meeting of Shareholders. 

▪ Approval of matters to be submitted to the 2025 Annual General Meeting of 

Shareholders. 

▪ Approval of the record date for determining shareholders eligible to attend an 

Extraordinary General Meeting of Shareholders. 

▪ Appointment of a member of the Company’s Audit Committee. 

▪ Approval of the 2025 internal audit plan. 

▪ Approval of the authorization for the General Director to decide on the form of the 

Company’s seal. 

▪ Approval of the restructuring of the production and business organization of the 

Northern Branch and the Ho Chi Minh City Branch. 

▪ Approval of the increase in liquid detergent production capacity. 

▪ Approval of the record date for dividend payment for 2024. 

▪ Approval of related-party transactions of the Company. 

▪ Approval of the liquidation and disposal of all assets, tools and equipment, and 

remaining deferred expenses of the Branch in Bien Hoa City. 

 

3. BOARD OF DIRECTORS' ASSESSMENT OF THE EXECUTIVE BOARD'S 

PERFORMANCE: 

- In 2025, a challenging year for production and business activities, the General Director 

and the Management proactively updated and forecasted difficulties and challenges, 

submitted recommendations and sought direction from the Board of Directors in a timely 

manner; focused on researching and implementing technical improvement solutions, 

reorganizing production lines, allocating human resources appropriately, optimizing input 

material usage, improving packaging, and proactively managing production to ensure 

stable supply to the market, even during peak periods. 
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- In the course of managing and operating production and business activities, the 

Management consistently acted with prudence and in compliance with applicable laws, the 

Company’s Charter, and the general policies of the Group. 

- The Board of Directors assesses that the Management has effectively fulfilled its 

functions, duties and role through timely, flexible and appropriate production and business 

management solutions, aligned with the policies and directions of the Board of Directors. 

All directives issued by the Board of Directors were fully, promptly and effectively 

implemented by the Management, with detailed reporting of results at periodic Board 

meetings, demonstrating a high sense of responsibility. 

 

4. 2026 OPERATIONAL PLAN 

- Promote research and development of new products to boost the personal and home 

care product lines. 

- Continue the NET brand positioning efforts, gradually transforming its appearance and 

enhancing brand image value to serve and meet the needs of Vietnamese consumers. 

- Promote research and development of new products to boost the personal and home care 

product lines. 

- Other new cosmetic and chemical products will be breakthroughs in creating new 

demands and capitalizing on brand building and consumer demand fulfillment. 

- Focus on production technology, improve the production system towards automation, 

reduce human labor, and increase labor efficiency. 

- Develop human resource management, becoming a company with a working environment 

where employees can maximize their potential and contribute to the company's overall 

achievements. 
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PART 5: CORPORATE GOVERNANCE ACTIVITIES 

1. BOARD OF DIRECTORS  

a) Members and Composition of the Board of Directors: 

The Board of Directors of NET Detergent Joint Stock Company for the 2021–2026 term 

comprises the following members: 

No.  Memebrs  Position  

Date of 

appointment/dismissal 

Date of 

appointment 

Date of 

dismissal 

1. 
Mr. Truong Cong 

Thang 

Chairman of Board of Directors  23/4/2021 - 

2. Ms. Nguyen Hoang Yen Non-executive member 23/4/2021 - 

3. Mr. Vu Quoc Tuan Non-executive member 19/4/2022  - 

4. Mr.  Huynh Viet Thang Independent member  23/4/2021 - 

5. Mr. Tran Quoc Cuong Independent member  23/4/2021 18/4/2025 

6. Ms. Luu Thanh Hong Independent member  19/4/2022  25/6/2025 

7. Mr. Nguyen Hong Hai  Independent member   17/4/2024 - 

8. Ms Chu Phuong Linh  Non-executive member 25/6/2025 - 

9. Mr. Pham Huu Tin Independent member  25/6/2025 - 

 

b) The positions held by the members of the Board of Directors at other companies.: 

1. Mr. Truong Cong Thang 

 Date of birth: March 6, 1973. 

 Educational qualification: Bachelor of Economics - University of Economics and Business. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 0% 

 Positions held at other organizations:  

 Board Member and CEO - Masan Consumer Corporation. 

 Director - Masan Consumer (Thailand) Limited. 

 Board Member - VCM Trading and Service Development Joint Stock Company. 

 Board Member - The CrownX Joint Stock Company. 

 Organization in which Mr. Truong Cong Thang holds a controlling stake - Green 

Garden Real Estate Joint Stock Company. 

 Organization in which Mr. Truong Cong Thang holds a controlling share - VN Nam 

Dan Van An Co., Ltd. 

 Organization in which Mr. Truong Cong Thang holds a controlling stake - 

Technology Group for Life Corporation. 

 

2. Ms. Nguyen Hoang Yen 

 Date of birth: July 30, 1963. 
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 Educational qualification: Bachelor of Russian Language and Literature. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 0% 

 Positions held at other organizations:  

 Member of Board of Directors – Masan Corporation; 

 Member of Board of Directors - Masan Group Corporation;  

 Member of Board of Directors and Deputy General Director - Masan Consumer 

Corporation; 

 Chairman of Board of Directors - Masan PQ Corporation; 

 Chairman of Bpard of Members and Chief Executive Officer  - Cat Trang Co., 

Ltd.; 

 Chairman of the Company Nam Ngư Phú Quốc One Member Co., Ltd.; 

 Chairman of the Company - Masan Long An Co., Ltd. 

 CEO – Phong Phu -  Lam Dong JSC 

 

3. Mr. Huynh Viet Thang 

 Date of birth: August 14, 1973. 

 Educational qualification: Bachelor of Economics. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 0% 

 Positions held at other organizations:  

 Chief Financial Officer - Masan Consumer Corporation. 

 Board Member and Chairman of the Audit Committee - Quảng Ninh Mineral Water 

Joint Stock Company. 

 Board Member - Masan MEATLife Joint Stock Company. 

 

4. Mr. Vu Quoc Tuan 

 Date of birth: January 5, 1965. 

 Educational qualification: Master's in Industrial Systems Management. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 0% 

 Positions held at other organizations: none. 

 

5. Ms. Chu Phuong Linh 

 Date of birth: September 23, 1979. 

 Educational qualification: Master of Business Administration. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 36% (as the representative of the capital contribution of Vietnam National 

Chemical Group at NET Detergent Joint Stock Company). 

 Positions held at other organizations: none 

 



30 
 

 

6. Mr. Pham Huu Tin 

 Date of birth: August 03, 1977. 

 Educational qualification: Master of Economic Management. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 0%. 

 Positions held at other organizations: none 

 

7. Mr. Nguyen Hong Hai 

 Date of birth: September 23, 1987. 

 Educational qualification: Master of Business Administration, Chemical Engineering. 

 Ownership of voting shares and other securities issued by NET Detergent Joint Stock 

Company: 0%. 

 Positions held at other organizations: None. 

 

c) Activities of the Board of Directors' subcommittees: None. 

 

d) Activities of the Board of Directors: 

- The Board of Directors is elected by the General Meeting of Shareholders to supervise the 

Company's activities. Board members meet regularly to discuss strategic decisions 

proposed by the CEO. 

- The Board of Directors has provided strategic development directions for business 

production, appropriate medium- and long-term investment plans, and fully implemented 

the goals and tasks according to the resolutions of the 2025 Annual General Meeting of 

Shareholders. 

- Board meetings are organized and discussed openly and democratically. Board members 

always attend meetings and vote thoroughly with high responsibility and their 

management experience. The issues on which the Board provides opinions are thoroughly, 

carefully, and thoughtfully discussed to reach a unanimous decision before issuing 

Resolutions or Decisions, always ensuring timeliness. 

- In the past year, the Board of Directors has effectively carried out its work:  

▪ Directed the successful organization of the Annual General Meeting of Shareholders held 

on April 18, 2025 and the Extraordinary General Meeting of Shareholders held on June 

25, 2025. 

▪ Supervised and directed the General Director in managing the Company’s daily business 

operations. 

▪ Closely coordinated with the General Director to set strategic directions and promptly 

address the Company’s business requirements. 

▪ At Board of Directors’ meetings, reviewed the implementation of resolutions and 

decisions, assessed quarterly and cumulative business performance, and discussed and 

approved resolutions to serve as the basis for the General Director’s execution. 



31 
 

- In 2025, there were no transactions between the Company and the members of the Board 

of Directors. 

2. AUDIT COMMITTEE OF THE BOARD OF DIRECTORS: 

a) Members and Structure of the Audit Committee: 

- The Audit Committee is a specialized body directly under the Board of Directors and must 

have at least two members. The Chairman of the Audit Committee must be an independent 

member of the Board of Directors, and the other members of the Audit Committee must 

be non-executive members of the Board. 

- At NET Detergent Joint Stock Company, the Audit Committee consists of two members, 

all of whom are independent/non-executive members of the Board of Directors. The Board 

of Directors defines the competence of the members, as well as the powers and 

responsibilities of the Audit Committee through the Committee’s operational regulations. 

 

No. Member  Position  

Date of appointment/dismissal 

Date of 

appointment 
Date of dismissal 

1. Mr. Huynh Viet Thang 
Chairman of the 

Audit Committee  
23/4/2021 - 

2. Ms. Luu Thanh Hong 
Member of the 

Audit Committee 
17/4/2024 25/6/2025 

3. Mr. Pham Huu Tin 
Member of the 

Audit Committee 
25/6/2025 - 

 

b) Background Information of the Audit Committee: 

1. Mr. Huynh Viet Thang: Please refer to the information presented in part 3, item 1.2 of 

the biographies of Board of Directors. 

2. Mr. Pham Huu Tin: Please refer to the information presented in part 6, item 1.2 of the 

biographies of Board of Directors. 

c) Activities of the Audit Committee in the past year: 

- The Audit Committee makes decisions through voting at meetings or solicits opinions in 

writing as per the Company’s Charter and the regulations governing the Committee’s 

activities. Each member has one vote. 

- In 2025, the Audit Committee was primarily responsible for reviewing issues and key 

judgments in the Company’s quarterly, semi-annual, and annual financial statements to 

ensure the accuracy of the financial reports, internal control systems, and internal audits. It 

also ensured compliance with legal regulations related to the Company's business 

activities, reviewed related party transactions within the authority of the Board of 

Directors or the General Meeting of Shareholders, and made recommendations on 
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transactions requiring approval from the Board of Directors or the General Meeting of 

Shareholders, or transactions that could cause conflicts of interest. 

- Additionally, the Audit Committee monitors and evaluates the independence and 

objectivity of the auditing firm (KPMG Limited) and the effectiveness of the audit 

process. It reviews reports from the independent auditor and the Company’s internal 

control systems before presenting them to the Board of Directors for approval. It also 

consults on the appointment of the independent auditing firm. 

- Through two regular meetings during the year, the Audit Committee reached consensus 

and approved the following matters: 

▪ A meeting to discuss and agree on the objectives and action plans of the Audit Committee 

for the year 2025; agree on the contents of the draft Internal Audit Plan for 2025 presented 

by the Internal Audit Department to the Board of Directors. 

▪ Agree on the Internal Audit Evaluation Report for 2025 presented by the Internal Audit 

Department to the Board of Directors; evaluate the implementation of the Board of 

Directors' resolutions; evaluate related transactions that the company has carried out in 

2025. 

3. SALARY, BONUS, AND REMUNERATION OF THE MEMBERS OF THE 

BOARD OF DIRECTORS, AUDIT COMMITTEE, AND THE CEO INCURRED IN 

2025: 

No. Member  
Position  Renumeration 

(VND) 

I. Member of the Board of Directors: 

1. Truong Cong Thang 
Chairman of the Board of 

Directors  
0 

2. Nguyen Hoang Yen Member of the Board of Directors 0 

3. Huynh Viet Thang Member of  the Board of Directors 0 

4. Vu Quoc Tuan  Member of  the Board of Directors 0 

5. Chu Phuong Linh 
Member of  the Board of Directors 

(form June 25, 2025) 
24,000,000 

6. Pham Huu Tin 
Member of  the Board of Directors 

(from June 25, 2025) 
24,000,000 

7. Tran Quoc Cuong 
Member of the Board of Directors 

(until April 18, 2025) 
16,000,000 

8. Luu Thanh Hong 
Member of  the Board of Directors 

(until June 25, 2025) 
24,000,000 

9. Nguyen Hong Hai Member of the Board of Directors 48,000,000 

  Total 144,000,000 

II. Member of Audit Committee: 



33 
 

 

4. TRANSACTIONS BETWEEN THE COMPANY AND RELATED PARTIES; OR 

BETWEEN THE COMPANY AND MAJOR SHAREHOLDERS, INTERNAL 

MEMBERS, OR RELATED PARTIES OF INTERNAL MEMBERS IN 2025 

In 2025, transactions arose between the Company and its related parties; or between the 

Company and major shareholders, insiders or their related persons, as follows: 

 

1. Huynh Viet Thang Chairman of the Audit Committee 0 

2. Luu Thanh Hong  
Member of  of the Audit 

Committee (until June 25, 2025) 
0 

3. Pham Huu Tin 
Member of  of the Audit 

Committee (from June 25, 2025) 
0 

III. Chief Executive Officer: 

1. Mai Duc Lam  Chief Executive Officer 2,307,849,110 

No.  Company name  

Relationship 

related to the 

company. 

Address  

Content, 

transaction value 

(VND) 

1. Masan Consumer 

Corporation 

Related person of 

internal person 

23 Le Duan,  

Sai Gon Ward, Ho Chi 

Minh City 

Sale of goods and 

services: 

499.167.209.715 

Purchase of 

goods: 

13.377.889.484 

2. Mobicast JSC Related person of 

internal person 

4th Floor, International 

Centre Building, 17 Ngo 

Quyen, Hoan Kiem Ward, 

Hanoi City 

Purchase of 

services: 

218.575.070 

(Is no longer a 

related person of 

internal person) 

3. Phuc Long 

Heritage JSC 

Related person of 

internal person 

Room 702, 7th Floor, 

Central Plaza Building, 17 

Le Duan Street, Sai Gon 

Ward, Ho Chi Minh City 

Purchase of 

goods: 316.667 

(Is no longer a 

related person of 

internal person) 

4. Bien Hoa 

Chemical Plant – 

The branch of 

South basic 

Chemicals JSC  

Related 

organization of a 

major shareholder 

No. 5 Street, Tran Bien 

Ward, Dong Nai Province 

Purchase of 

goods: 

22.306.147.500 
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5. IMPLEMENTATION OF CORPORATE GOVERNANCE REGULATIONS 

- The company's governance is always ensured in compliance with the law, the Articles of 

Association, internal regulations, and criteria to ensure the smooth operation of the 

company; pursuing objectives that benefit the company and its shareholders, as well as 

creating favorable conditions for effective supervision of the company's activities. This, in 

turn, encourages the company to use resources in the best possible way, enhance business 

efficiency, improve access to capital, reduce capital costs, and build trust with 

shareholders and investors.  
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